TAHOE

s AQuatic Invasive Species (AlS)

Outreach Specialist

THE POSITION

Tahoe Regional Planning Agency and our dynamic team of professionals seek a
motivated Aquatic Invasive Species (AlS) Outreach Specialist to support the

Environmental Improvement Program.

Love communications, creativity, and making a difference? In this role, you’ll
help tell the story of how we’re protecting Lake Tahoe from aquatic invasive

species while inspiring people across the region to get involved.

You'll be at the center of a highly collaborative program, bringing together
communications, marketing, outreach, education, and community

engagement to reach diverse audiences and turn awareness into action.

Your work will help turn awareness into action—encouraging residents,
visitors, businesses, and communities to play a role in protecting the clarity,
beauty, and health of Lake Tahoe. It’s an opportunity to combine your
communications skills with meaningful environmental work and make a visible

difference in one of the world’s most iconic places.

THE AGENCY

The Tahoe Regional Planning Agency (TRPA)—created in 1969 by a Compact
between the states of Nevada and California, then ratified by the U.S.
Congress—protects and restores the environment of Lake Tahoe. The Agency
is the nation’s first and oldest Bi-State regional environmental authority. TRPA -

is a one-of-a-kind organization, not purely federal, state, or local, but a unique = —
hybrid organization. The Agency works at the intersection of private and .

public interests to protect and restore Lake Tahoe, its environment, and its

communities for generations to come.
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Overall Roles and Responsibilities:

Lead the communications and outreach strategy for exciting AlS initiatives, including the Watercraft
Inspection Program and Tahoe Keepers program.

Create compelling content that gets people’s attention—from social media and eNews to websites, press
releases, articles, presentations, and other digital communications.

Leverage media relations to elevate the program nationally.

Develop creative outreach and marketing campaigns that inspire people to take action, including digital
advertising, media outreach, seasonal campaigns, and prevention messaging.

Bring ideas to life through engaging print and digital materials such as flyers, rack cards, maps, presentations,
and other outreach tools.

Build partnerships and expand our reach by developing strong relationships with Tribes, agencies,
businesses, nonprofits, community groups, and other organizations throughout the Tahoe Region.

Plan and lead engaging public outreach, including workshops, educational events, media opportunities,
public comment opportunities, and community campaigns.

Bring people together through the AIS Outreach and Education Committee, facilitating meetings, building
consensus, identifying priorities, and turning ideas into action.

Be a visible ambassador for AlS, representing the program at community events, educational activities,
media interviews, tours, and other public-facing opportunities.

Connect with the public by responding to questions, comments, and concerns and helping ensure people
receive timely, accurate, and helpful information.

Manage the resources that make outreach happen, including budgets, contracts, purchasing, vendors,
advertising placements, and outreach materials.

Grow the Tahoe Keepers program by developing and delivering training, supporting participants, and finding
new opportunities to expand engagement.

Measure and share our impact by tracking participation, registrations, outreach results, and other measures
that help us understand what’s working and where we can do more.

Keep programs moving forward by maintaining accurate records, managing outreach supplies and materials,
and supporting communications and engagement across AlS and related TRPA initiatives.

Education and Experience

e Bachelor’s degree in communications, marketing, natural resources environmental science, or closely related
fields, or equivalent combination of education and experience.
o Three to five years of experience in invasive species, outreach, education, or related fields.

Knowledge, Skills, and Abilities

o Excellent verbal and written communication skills. Ability to interact with the public in a positive, non-

confrontational manner. Capacity to manage conflict to an effective and positive outcome.

Familiarity with and/or ability to quickly learn about the AIS program.

Familiarity with Lake Tahoe’s ecological and social issues.

Ability to establish and maintain effective working relationships.

Demonstrates critical thinking and ability to analyze and synthesize complex facts and issues in order to

propose successful solutions.

e Demonstrates initiative and personal motivation to succeed in the Tahoe Region's challenging and stimulating
environment.

e Proficient in Microsoft Office, including Teams, Outlook, Word, and Excel. Competence with various graphic
design software such as InDesign, lllustrator, and Photoshop is strongly preferred.

e Ability to work independently or in a team setting.
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COMPENSATION
The salary range for the AIS Outreach Specialist is $61,069 to $91,603. Starting pay is generally between the
minimum ($61,069) and the middle ($76,336) of the range, with some flexibility, depending on experience.

TRPA’s excellent employee benefits package includes the following:

e 27 days Paid Time Off (PTO) annually for sick and personal time away. Accruals increase with longevity.

e 13 paid holidays annually.

e Money Purchase Pension Plan —in lieu of Social Security, the Agency contributes a dollar amount equal to
eight percent of your annual salary towards your retirement. This plan has immediate participation and
100% vesting.

e Supplemental Retirement Plan — the Agency contributes a dollar amount equal to seven percent of your
annual salary towards your retirement. This plan has immediate participation and 100% vesting.

e Group Health Insurance: Medical, Dental, and Vision.

e Achoice of four (4) medical plans, with 100% employer- paid premiums on select employee-only coverage
plans and partial coverage for dependents.

= High-Deductible Health Plan with a contribution by TRPA to the employee’s HSA account.

e Employer Paid Life Insurance and Short-Term Disability.

e lLong-Term Disability (Voluntary).

e 457(b) Deferred Compensation Retirement Plan (Voluntary).

e Medical and Dependent Care Flexible Spending Accounts (Voluntary).

e Dog-friendly employer.

APPLICATION PROCESS

Position posted until filled. Please visit our website at https:// www.trpa.gov/ contact/employment/ to read
more about our Agency and to complete an employment application through our Career Center. Within the
Career Center site, select the "Apply for Job" link. Please attach a resume of your qualifications, and a cover
letter describing your interest in the position in one pdf when you are completing the application.

RECRUITMENT COMMUNICATION: Human Resources may contact you at various stages of the recruitment
process if you meet the qualifications for the position. This contact will be via email or phone only. Please make
sure your email address and phone number are accurate. We do not accept walk-in, or hand delivered
application materials nor applicant calls regarding open, pending, or closed positions.

TRPA is an Equal Opportunity Employer. We respect and seek to empower each individual and support the
diverse cultures, perspectives, skills, and experiences within our workforce.

This agency provides reasonable accommodation to applicants with disabilities. If you need reasonable
accommodation for any part of the application and hiring process, please notify the agency. The decision to
grant reasonable accommodation will be on a case-by-case basis. All employment is decided on the basis of
qualifications, merit, and business need.
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